The Effects of Human Capital and Strategic Partners On

Strategic Planning and Organizational Performance






Proceeding Book of  
The 2nd International  Conference on Business and Banking Innovations 
(ICOBBI) 2020 
“Nurturing Business and Banking Sustainability” 
 






















Collaboration with  
Magister Manajemen Sekolah Tinggi Ilmu Ekonomi Perbanas Surabaya 
Universitas 17 Agustus 1945 Surabaya 
Universitas Surabaya 
Universitas Dr. Soetomo Surabaya 
Universitas Dian Nuswantoro Semarang 
Sekolah Tinggi Ilmu Ekonomi 66 Kendari 
 
 
Published by : 
Magister Manajemen Sekolah Tinggi Ilmu Ekonomi Perbanas Surabaya Indonesia 
Jalan Nginden Semolo 34th - 36th Surabaya 
Phone : 082247845434 






Proceeding Book of  
The 2nd International  Conference on Business and Banking Innovations 
(ICOBBI) 2020 




Dr. Yudi Sutarso, S.E., M.Si. 
Dr. Drs. Emanuel Kristijadi, M.M. 
Dr. Basuki Rachmat, S.E., M.M. 
 
Organizing Committee 
Manager : Prof. Dr. Dra. Tatik Suryani, Psi., M.M. 
Vice Manager : Dr. Ronny, S.Kom., M.Kom., M.H. 
Secretary and Treasury : Dewi Aliffanti, S.E. 
   Tanza Dona Pratiwi, S.E. 
Publication and Proceeding : Munawaroh, S.S., M.Si, 
   Dio Eka Prayitno, S.Sos. 
Journal Networking : Tri Suhartuti, S.S. 
Technology Supporting : Hariadi Yutanto, S.Kom., M.Kom. 
   Risky Andriawan, S.T. 
   Sumantri, S.Kom. 
Supporting : Riska Friski 
 
Graduate Student Union 
Steering Committee : Farhan Hisyam, S.M. 
Manager : Nanda Diyah Syarifah, S.M. 
Secretary : Lidya Aviolitta, S.I.Kom 
Sponsorship : Citra Putri Ramadani, S.M. 
   Gibson Randy Prathama, S.M. 
   Atikah Resiana Fildzah, S.M. 
Event Program : Much. Zakariya Rosyid, S.Kom.I 
   Uvy Dian Rizky, S.Sos. 
   Ponta Dewa Saktiawan 
   Amilia Jasmin Nabila 
   Mochamad Arya Seta 
Publication and Documentation : Chowal Jundy Kumoro, S.M. 







1. Prof. Angelica M., Baylon, Ph.D (Maritime Academy of Asia and the Pacific, Philippines) 
2. Associate Prof. Dr. Ellisha Nasruddin (Universitas Sains Malaysia, Malaysia) 
3. Prof. Reevani Bustami, Ph.D. (Universitas Sains Malaysia, Malaysia) 
4. Associate Prof. Pallavi Paathak, Ph.D. (School of Management Sciences, Varanasi, India) 
5. Chonlatis Darawong, Ph.D. (Sripatum Chonburi University - SPU Graduate School Bangkok, 
Thailand) 
6. Prof. Dr. Dra. Tatik Suryani, Psi., M.M ( STIE Perbanas Surabaya, Indonesia) 
7. Dr. Soni Harsono, M.Si (STIE Perbanas Surabaya, Indonesia) 
8. Prof. Abdul Mongid, Ph.D. (STIE Perbanas Surabaya, Indonesia) 
9. Dr. Lutfi, M.Fin. (STIE Perbanas Surabaya, Indonesia) 
10. Burhanudin, Ph.D. (STIE Perbanas Surabaya, Indonesia) 
11. Mohammad Shihab, Ph.D. (Universitas 17 Agustus 1945 Surabaya, Indonesia) 
12. Dr. Yudi Sutarso, M.Si (STIE Perbanas Surabaya, Indonesia) 
13. Dr. Ronny., S.Kom., M.Kom (STIE Perbanas Surabaya, Indonesia) 
 
 
Editor and Layout : 
1. Dr. Ronny, S.Kom., M.Kom., M.H. 
2. Dewi Aliffanti, S.E. 
3. Tanza Dona Pratiwi, S.E. 
4. Munawaroh, S.S., M.Si. 
5. Dio Eka Prayitno, S.Sos. 
 
 
Published 14th & 15th August 2020 
Magister Manajemen Sekolah Tinggi Ilmu Ekonomi Perbanas Surabaya Indonesia 
Jalan Nginden Semolo 34th - 36th Surabaya, East Java 60118 
Telpon 082247845434 
Website : http://pascasarjana.perbanas.ac.id/ 
Indexed by google scholar 
 
 















Alhamdulillah, praise be to Allah Subhanahu Wa Ta'ala for granting us the opportunity to 
organize and publish the proceedings of the 2nd International Conference on Business and Banking 
Innovations (ICOBBI) with the topic “Nurturing Business and Banking Sustainability”. This 
proceeding contains several researches articles from many fields in Marketing, Management 
Technology, Finance, Banking, Human Resources Management, Information System Management, 
and Islamic Economics. 
  
The 2nd International Conference on Business and Banking Innovations was held on 14th – 
15th August 2020 by virtual (online) meeting and organized by the Master Management Study 
Program of STIE PERBANAS Surabaya in Collaboration with six Higher Education Institutions in 
Indonesia and five Universities from Asia countries. Keynote speakers in this conference were: Prof. 
Angelica M..Baylon, Ph.D (Director of the Maritime Academy of Asia and the Pacific, Philippines), 
Chonlatis Darawong, Ph.D. (Head of the Master of Business Program Sripatum Chonburi University 
- SPU Graduate School Bangkok, Thailand), Prof. Madya Dr. Reevany Bustami (Director of Centre 
for Policy Research and International Studies Universiti Sains Malaysia), Associate Prof. Dr. Ellisha 
Nasruddin (Graduate School of Business Universiti Sains Malaysia), Associate Prof. Pallavi Pathak 
Ph.D.  (School of Management Sciences, Varanasi, India) and Prof. Dr. Tatik Suryani  (Head of the 
Master of Management Study Program of STIE Perbanas Surabaya, Indonesia). 
 
I would like to give high appreciation to the Rector of STIE Perbanas Surabaya for his support 
at this event. Acknowledgments and thank you to all the steering and organizing committees of the 
ICOBBI for the extra ordinary effort during the conference until this proceeding published. Thank 
you very much to all presenter and delegates from various Universities.  Beside it, I would like to 
express our gratitude to the six universities, namely Universitas 17 Agustus Surabaya, Universitas 
Surabaya, Universitas Dr. Soetemo Universitas Dian Nuswantoro Semarang, STIE 66 Kendari, 
Institut Institut Bisnis dan Keuangan Nitro Makassar which has been the co-host of this event. 
 
Hopefully, the proceeding will become a reference for academics and practitioners, especially 
the business and banking industry to get benefit from the various results of the research field of 
Business and Banking associated with Information Technology. Proceedings also can be accessed 
online on the website https://pascasarjana.perbanas.ac.id.  
 
Chair of the Master Management Study Program 










Tabel of Content 
 
Cover ................................................................................................................................... i 
Committee ........................................................................................................................... ii 
Reviewers ............................................................................................................................ iii 
Foreword ............................................................................................................................. iv 




Analyzing Competitive Strategies in Food SMEs Post Pandemic Covid-19 (Case Study in 
Madiun Municipality) ............................................................................................................1 - 9 
Tatik Mulyati; Saraswati Budi Utami; Hendro Susi 
 
Effect of Support Services And Relationship Quality on Customer Loyalty and Repurchase 
Intention on Johnson & Johnson Customers in Surabaya ......................................................10 - 21 
Feddy Ardiansyah 
 
The Effect of Service Quality and Trust on Repurchase Intention Through Customer 
Satisfaction in Rollaas Cafe Mall City of Tomorrow Surabaya ............................................22 - 31 
Brahma Satrya 
 
Analysis of Logistics Services Quality Using SERVQUAL Method in Surabaya City: 
Literature Review and Research Suggestion  ........................................................................32 - 36 
Andini Anastasia Novitasari 
 
Exploration of Factors Affecting Customer Satisfaction and Loyalty in Community 
Pharmacies in Thailand: A Qualitative Study ........................................................................37 - 43 
Ramida Maruay; Chonlatis Darawong; Boonkiat Wisittigars 
 
The Effect of Social Media Marketing Activities, Brand Image, Customer Satisfaction 
on Shopee Customer Loyalty in Surabaya City .....................................................................44 - 49 
Farhan Hisyam; Tatik Suryani 
 
Performance Analysis Through Intrinsic and Extrinsic Motivation with Work Satisfaction 
as Intervening Variables in Retail Company Employees in Surabaya (Case Study on 
Employees of PT. Lotte Mart Marvel Surabaya) ...................................................................50 - 55 
Firdaus 
 
Influence of Work Fatigue, Unclear Tasks and Management Career on Employee Turnover 
at PT. Sulselbar Bank .............................................................................................................56 - 64 
Rosnaini Daga; Armi Pasampang; Aminuddin Hamdad  
 
Performance of Service In General Hospital City of Surabaya Era Covid-19 ....................... 65 - 71 






Workability and Self Awareness on Employee Engagement in Indonesian Manufacturing 
Industries ................................................................................................................................72 - 78 
Siti Mujanah 
 
Increasing Performance through Motivation and Competence at 17 August 1945 University 
Surabaya .................................................................................................................................79 - 89 
Sri Budi Kasiyati; Endang Setyowati; Ida Bagus Cempena 
 
Developing Brand Loyalty .....................................................................................................90 - 97 
Estik Hari Prastiwi 
 
E-Marketing Adoption As an Alternative Solution For Fight Back The Covid-19 ...............98 - 105 
Febrianur Ibnu Fitroh Sukono Putra 
 
The Approach of The Agility Social Innovation: A Dynamic Capability Strategy ...............106 - 112 
Mufti Agung Wibowo 
 
Quality of Work Life and Work Stress on Employee Performance ......................................113 - 117 
Sumiati 
 
Word of Mouse: How e-WOM Influence Consumer Behavior (A Study of UNTAG 
Surabaya Student) ..................................................................................................................118 - 128 
Nanis Susanti 
 
The Effect of Service Quality, Customer Trust, Brand Image and Electronic Word of Mounth 
on Online Purchasing Decisions on Shopee Customers in Surabaya ....................................129 - 144 
Anis Fitriyasari 
 
The Effect of Marketing Mix 7Ps, Customer Experience, and Customer Relationship Marketing on 
Customer Loyalty Mediated by Indomaret Customer Satisfaction in Surabaya ....................145 - 152 
Citra Putri Ramadani 
 
The Impact Of Celebrity Endorser And Self-Connection Of The Brand On The Equity Of The Brand
 ................................................................................................................................................ 153 - 166 
Mahmud; Mia Dika Anggraini 
 
The Brand Loyalty Determining Factors: The Role of Self Brand Connection, Brand Love, Brand 
Trust And Brand Image (at PT. Eloda Mitra) ........................................................................ 167 - 174 
Budi Anandya; Ni Made Laksmi Oktavia 
 
The Effect of Website and Social Media on Customer Behavior Responses ........................175 - 182 
Tatik Suryani; Abu Amar Fauzi; Mochamad Nurhadi 
 
What Makes Tencent Becomes a Successful Business? a Case Study Analysis of Tencent .183 - 190 






The Effects of Social Media Marketing Activities on Brand Love and Brand Trust That Have an 
impact on Brand Loyalty of Visval Bags Consumers ............................................................191 - 196 
Novian Navas Mahardhika 
 
Analysis the Effect of Marketing Mix on Consumer Decisions in Buying Paint Products ...197 - 205 
Febrianto Ramadhan 
 
Analysis of The Impact of The Development of Inolobunggadue Central Park (ICP) on Micro, Small 
And Medium Enterprises in Konawe Regency ...................................................................  206 - 212 
Abdul Razak 
 
The Effect of Transformational Leadership and Work Commitment on Incentives and Disaster 
Preparedness for Southeast Sulawesi Province Disaster Preparedness ..............................  213 - 222 
Bakhtiar Abbas  
 
The Effect of Service Quality on Civil Population Document Towords Society’s Satisfaction and 
Trust for Population and Civil Registry Office of Kendari City ......................................... 223 - 232 
Nofal Supriaddin 
 
CRM Impact on Customer Satisfaction and Customer Loyalty at Garuda Indonesia: The Airline of 
Indonesia ............................................................................................................................. 233 - 240 
Muhamad Reynaldi Adhyaksa 
 
The Implementation of Simple Form Gamification In Companies .................................... 241 - 246 
Nathania Agatha Benita 
 
Social Entrepreneurship dan Peningkatan Ekonomi pada Siswa SMA Selamat Pagi 
Indonesia ................................................................................................................................ 247 - 254 
Azwar Cholili 
 
Leaping Innovation Barriers For Business Longevity Purpose Based on Different Measurements of 
Innovation ...........................................................................................................................  255 - 261 
Mia Novinda Mudjiono 
 
Business Model Analysis: A Study Case in Wood Pellet Industry.....................................  262 - 267 
Kadek Budiadnyana Putra 
 
Drivers And Barriers Of Purchasing Groceries Online In Surabaya :Age, Gender, Educational Level 
And Experience As Moderating Variables ......................................................................... 268 - 273 
Diky Murdoyo Rahadiarto 
 
Optimization Services and Strategies Toward Satisfaction Value of Training Participants Held by 







The Influence of Investment Knowledge, Investment Motivation, Investment Capital and Investment 
Risk Perception on Investment Interest in Capital Markets (Study On Feb Dr. Soetomo University 
Students).............................................................................................................................. 283 - 288 
Sri Handini 
 
The Effects Of Human Capital And Strategic Partners On Strategic Planning And Organizational 
Performance (Study at PT. Segar Murni Utama) ................................................................ 289 - 296 
JFX. Susanto Soekiman 
 
The influenxe of Utilitarian Value, Hedonic Value, and Perceived Risk on Customer Satisfaction and 
Customer Loyalty to Shopee Customers in Surabaya ......................................................... 297 - 303 
Nensi Laurence Nggai; Dudy Anandya 
 
Unisfat The Pattern of Spatial Interaction of Workers in Central Java Province using the Explanatory 
Spatial Data Analysis (ESDA) Approach ........................................................................... 304 - 315 
Caroline; Achmad Nuruddin S.; Etty Puji Lestari; Ceasilia Srimindarti; Teguh Imam Rahayu 
 
Analysis Web-Based Customer Relationship Management Strategy at PT. ABC ............. 316 - 320 
Alfred Turisnol 
 
The Influence of Planned Behavior On The Level of Customer Trust And Satisfaction In Determining 
Loyalty In Green Hotels In Indonesia  ................................................................................ 321 - 328 




Independence Financial Expertise in Audit Committee and Tax Avoidance: is business strategy 
moderate this relationship? ....................................................................................................329 - 337 
Ms. Lisa Gabrielle; Devie; Juniarti 
 
Effect of Asset Quality, Liquidity, Solvability, Efficiency and Good Corporate Governance (GCG) 
Towards Go Public Bank Profitability In Indonesia ..............................................................338 - 350 
Ramlan 
 
Credit Quality Stress Tests Based on Macroeconomics at Bank Persero in Indonesia in 2008 - 2016
 ................................................................................................................................................351 - 359 
Elna Arlina Nandasari  
 
Decision On The Utilization Of Digital Payment In Millennial Generation Based On Perceived 
Experience ..............................................................................................................................360 - 365 
Karta Negara Salam; Muh. Imam Taufiq 
 
Determining Factors of Thin Capitalization Practices in Indonesia ......................................366 - 381 







Factors That Become A Customer Considerations Become A Brachless Bangking Agent ..382 - 388 
Novita Rosanti 
 
Going Concern and Liquidity Perspective in Indonesia Manufacture Industry .....................389 - 394 
Tri Ratnawati; Widi; Rahmiyati; Nekky 
 
Influence Of Debt Policy And Cash Ratio On Dividend Policy On IDX30 Index In Indonesia Stock 
Exchange ................................................................................................................................395 - 400 
Muhammad Ashary Anshar; Ichbal Warimin 
 
Performance Analysis Of Share And After Online Application On The Sector Registered 
Transportation In Indonesia Exchange ..................................................................................401 - 406 
Rachman Suwandaru; Hartina  
 
Measuring The Performance of the Surabaya City Regional Budget Value For Money 
Analysis ..................................................................................................................................407 - 414 
Risanda Alirastra Budiantoro; Tito Aditya Perdana 
 
A Syestematic Literature Review of Liquidity, Asset Quality, Size, Solvability and Efficiency of 
Probability on National Private Commercial Banks Go Public .............................................415 - 421 
Devinta Ayu Ramadhani 
 
The Effect of Multiple Role Conflict on Employees Performance Moderated By Self 
Efficac ....................................................................................................................................422 - 428 
Awanis Linati Haziroh, S.M, M.M.; Amanda Dyla Pramadanti; Raden Ayu Aminah R.P.S;  
Febrianur Ibnu Fitroh Sukono Putra 
 
The Factors of Banking Capital Structure Determination in Indonesia .................................429 - 434 
Foza Hadyu Hasanatina; Amalia Nur Chasanah; Vicky Oktavia 
 
Identification and Analysis of Regional Economic Growth Patterns in the New Autonomous 
Region of Southeast Sulawesi Province.................................................................................435 - 448 
H. Mahmudin A. Sabilalo 
 
Corporate Partnership of PT. SKLT with Crackers MSME in Sidoarjo As a Form Corporate Social 
Responsibility (CSR) .............................................................................................................449 - 463 
Jimmy Herlambang 
 
Influencing Factors Safety Quality Cost Delivery People (SQCDP) on Lean Manufacturing 
Implementation at Directorate Production Indonesian Aerospace (IAe) ...............................464 - 471 
Niza Nurmalasari; Ida Aju Brahmasari; Ida Aju Brahma Ratih  
 
Increasing the Role Of Bank Financial Institutions and Non-Bank Financial Institutional in Providing 







Utilization of Payment Gateway in Fundraising from a Management Perspective of Zakat, Infaq, and 
Alms: A Case Study of Baitul Maal Hidyatullah Surabaya  ..................................................480 - 486 
Sarah Lutfiyah Nugraha and Ika Yunia Fauzia 
 
The Impact of Capital Structure Towards Firm Performance Moderated by Corporate Governance in 
LQ-45 Company in BEI at 2013-2018 ...................................................................................487 - 495 
Gabby Markus Angkasajaya; Putu Anom Mahadwartha
 
289 
The Effects of Human Capital and Strategic Partners On 
Strategic Planning and Organizational Performance  
(Study at PT Segar Murni Utama) 
JFX. Susanto Soekiman 
 
 Economiy and Business Faculty, Universitas Dr Soetomo, Jl. Semolowaru 84, Surabaya, East Java, Indonesia 
 
 
A R T I C L E  I N F O  
Article history: 
Received 10 August 2020 
Revised 14 August 2020 
Accepted 29 August 2020 
 
 
Key words:  
Human capital, strategic partner, 




 A B S T R A C T  
This study aims to determine the effect of human capital and strategic partners on 
strategic planning and organizational performance. The analysis technique used is 
the famous variance-based SEM called Partial Least Square (PLS). The results of 
validity testing prove that all indicator variables and item questions in the research 
instrument are valid. The results of this study indicate that the effect of human 
capital on strategic planning is significant. The effect of strategic planning on 
organizational performance is significant. The direct effect of human capital on 
organizational performance by involving strategic planning (mediating variables) is 
non-significant.. The direct effect of human capital on organizational performance 
without involving strategic planning variables is significant. From the results of 
this test show strategic planning is as a complete mediation variable in the influence 
of human capital on organizational performance. The Strategic partners has a 
significant effect on strategic planning. The effect of strategic planning on 
organizational performance is significant. The direct influence of the strategic 
partner on organizational performance by involving strategic planning variables is 
non-significant. And the direct influence of the strategic partner on organizational 
performance without involving strategic planning variables is significant. Strategic 
planning is as a complete mediation variable in the relationship of strategic partners 
with organizational performance. Then strategic planning mediates the effect of 





The global economy and the business world today are changing rapidly and complexly, causing 
various problems to arise in companies. In such a change, innovative networks and the global economic 
knowledge movement are adding momentum, so that companies realize that competition and strategic 
information-based corporate management methods in the previous century have fundamentally changed 
towards knowledge-based, in which strategic collaboration has become important as a mindset. and 
competitive strategy practices (Leibold et al., 2005). 
In such an uncertain and changing environment, the long-term survival of an organization is 
highly dependent on management's response to internal and external challenges (Athiyaman & Robertson 
(1995). Strategic planning allows companies to anticipate changing conditions (Taylor, 1997; Jauch & 
Glueck). , 2004) and provides a map of the journey and the intended direction and how to achieve it 
(Shapiro, 2009). Companies that are involved in strategic planning tend to develop more during tough 
competition than those that do not (Athiyaman & Robertson, 1995). important that can help the 
organization is doing its job better. facilitate strategy development and implementation, and the 
organization becomes more sensitive to customer and market needs (Bonn & Christodoulou, 1996; Obeng & 
Ugboro 2008). Strategic planning is vital for the organization. in maintaining its survival (Robbins & 
Coulter, 2007; Jauch & Glueck, 2004; Wheleen & Hunger, 2004). Baldrige National Quality Program (2008), 
establishes strategic planning as one of the components of the system to achieve superior performance. 
Strategic planning has been shown to have a significant effect on organizational performance (Phillips, 
1996; Brews & Purohit, 2007; Rudd et al., 2008). 
In connection with the role of resources in c organizational performance, there has been a paradigm 
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shift, that intangible assets are more important than tangible resources (Allanson, 2009; Galbreath, 2008) in 
strategic decision making (Pehrsson, 2008). Human capital-based organizational performance appraisal is 
an interesting thing that companies need to develop. Human capital is one of the main components of 
intellectual capital (intangible assets) owned by a company. So far, the assessment of company performance 
has used more physical resources (tangible assets) (Dharmaningsih et al, 2017). Successful organizations 
need employees who will do more than just their formal duties and are willing to deliver performance that 
exceeds expectations. Human capital is the economic value of human resources related to a person's 
knowledge, skills, innovation, and ability to carry out their duties, to create value to achieve organizational 
goals (Abdullah, 2016). 
Strategic planning can effectively achieve organizational performance is also very much 
determined by the capabilities of the human resources who will compile and realize the strategic plan that 
has been set. The success of the strategic management process largely depends on the level to which the HR 
Management function is involved (Noe et al., 2006). Each component of the strategic planning process, 
namely formulation, implementation, and evaluation of strategies, will involve people-related business 
issues, therefore, the HR Management function needs to be involved in each of these components. The HR 
executive is seen as a strategic partner with other executives and is actively involved in the strategic 
decision-making process (Ulrich, 1997). Strategic partners focus on activities to match HR practices and 
strategies with corporate strategies. In playing this role, HR executives work to become strategic partners, 
helping to ensure the success of the company's strategy. With this role, the HR executive increases the 
organization's capabilities in formulating and executing strategies. Strategic partners are important and can 
contribute significantly to strategic planning (Ulrich, 1997; Noe et al., 2006).  
PT Segar Murni Utama is a company engaged in bottled drinking water (AMDK) with the 
trademark "MOJO TRAS". Established since 2010, PT Segar Murni Utama has experienced problems in the 
form of a decrease in employee performance as seen from not achieving the production target level each 
year. 
From the entire series of explanations above, the formulations of the research problems are: 1) Do 
human capital and strategic partners affect strategic planning ?; 2) Does strategic planning affect 
organizational performance ?; 3) Do human capital and strategic partners have a direct effect on 
organizational performance? 4) Does human capital affect strategic partners ?; 5) Does strategic planning 
mediate the influence of human capital on organizational performance ?; 6) Does strategic planning 
mediate the influence of the strategic partner's role on organizational performance? 
 
2. THEORETICAL FRAMEWORK AND HYPOTHESES 
The conceptual framework describes intangible resources and capabilities in the form of human capital 
and strategic partners that can influence strategic planning and subsequently affect organizational 
performance. Human capital and strategic partners can contribute directly to organizational performance. 
Strategic planning can mediate the relationship between human capital and organizational performance. 














Figure 1. Frameworks 
 
Based on the research conceptual framework, the research hypothesis can be formulated as follows: 
Strategic Partner (Y1) 
 
Human Capital (X1) 





Hypothesis 1 :  The better the human capital, the more precise the strategic planning will be. 
Hypothesis 2 :  The better the strategic partner, the more precise the strategic planning will be. 
Hypothesis 3 :  The more precise strategic planning, the more organizational performance will be 
Hypothesis 4 :  The better the human capital, the better the organizational performance 
Hypothesis 5 :  The better the strategic partner, the better the organizational performance. 
Hypothesis 6 :  The better the human capital, the better the strategic partner. 
Hypothesis 7 :  Strategic planning will mediate the influence of human capital on organizational 
performance. 
Hypothesis 8 :  Strategic planning will mediate the influence of strategic partners on organizational 
performance. 
 
3. RESEARCH METHOD 
 
Population, Sample, and Respondents 
Research This research was conducted at PT Segar Murni Utama. In this study, no sampling was carried 
out, so the entire population (42 employees) was used as the object of research. Respondents for the study 
were top management and middle management, including Director, Deputy Director, Head of Division, 
and all employees. 
 
Research Variables and Measurements 
The variables in this study can be identified as exogenous variables, namely Human Capital (X) and 
endogenous variables including Strategic Partner (Y1), Strategic Planning (Y2), and Organizational 
Performance (Y3). Each of these variables is a latent (unobserved) variable measured by several indicators. 
Each indicator consists of several items which are further elaborated into question items in the research 
instrument as observable variables. 
 
Human Capital (X) 
Human Capital Strategy (HCS) is a way for companies to use human capital to beat their competitors and 
maximize profits. The components in HCS include Human Capital Theory, Human Capital Vision, and 
Strategic. The explanation of these terms is as follows: 1) Human Capital Strategy (X1): a plan for how an 
organization will produce a long-term competitive advantage through people. 2) Human Capital Theory 
(X2): a causal explanation of how people generate business value. 3) Human Capital Vision (X3): a 
blueprint for success, what the conditions for long-term competitive advantage through people have been 
achieved. 4) Strategic Components (X4): the most important result to achieve the human capital vision. 
 
Strategic Partner (Y1) 
Variable The role of the strategic partner of HR (Y1) in this study is the strategic role of the Division / 
Division that regulates HR within the hospital organization. This construct is measured by the following 10 
indicators: The role of the Human Resources Division / Division in helping the organization achieve its 
goals (Y1.1); Participation of the Human Resources Division in the process of defining organizational 
strategy (Y1.2); The role of the HR Division / Division in ensuring that the HR strategy is in line with the 
organizational strategy (Y1.3); The ability of the Human Resources Division / Division to help the strategy 
occur (Y1.4); Views on the Field / Division of HR as an organizational partner (Y1.5); Provision of time by 
the Division / Division of HR for strategic issues (Y1.6); Participation of the Human Resources Sector / 
Division in organizational planning (Y1.7); The role of the Division / Division of HR in aligning HR 
strategy and organizational strategy (Y1.8); The role of the HR Division / Division in developing processes 
and programs related to HR strategy to carry out organizational strategy (Y1.9); and Trust in the Human 
Resources Division / Division in helping achieve the strategic objectives of the hospital (Y1.10). 
 
Strategic Planning (Y2) 
The strategic planning variable (Y2) in this research is the process of preparing a hospital strategic plan, 
which includes 3 stages, namely: the strategy formulation stage, the strategy implementation, and the 
strategy evaluation stage, referring to (David, 2005, Thompson, et al. 2006, Pearce & Robinson. , 2006, Rudd, 
et al, 2008). This stage is also an indicator for measuring strategic planning variables and can be identified 
as follows: Strategy formulation (Y2.1); Strategy implementation (Y2.2); and strategy evaluation (Y2.3). 
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growth in net income, growth in assets, and the results obtained by owners of capital in the last three years. 
Customer perspective (Y3.2), measured from customer satisfaction, namely the level of customer 
complaints includes tangible aspects, reliability responsiveness, assurance, and empathy, referring to 
SERVQUAL from Parasuraman et al. (1991). The operational process perspective (Y3.3), in this study 
focuses on the delivery of service to customers in an efficient, consistent, and timely manner, which is a 
characteristic of service quality. Learning and growth perspective (Y3.4), measured by employee 
satisfaction and in operations measured by the level of employee complaints on the dimensions of job 
satisfaction (Robbins, 2006). In measuring the data, a Likert scale was used with an assessment interval 
from a score of 1 (strongly disagree) to a score of 5 (strongly agree).  
 
Data Collection 
Data were collected from primary and secondary sources. Secondary data were collected from several data 
centers and other relevant publications. Primary data were collected directly from respondents using 
research and interview instruments. The research instrument was first carried out a tryout to test its 
validity and reliability. The results of the validity test prove that all variable indicators and question items 
in the research instrument are valid (r> 0.30). The research instrument is also reliable, considering that the 
four variables have acceptable reliability (Cronbach's Alpha> 0.60). 
 
Data analysis technique 
The analysis technique used is variance-based SEM which is known as Partial Least Square (PLS). Based on 
the research conceptual framework built based on theory and previous research studies, the empirical 
model of this research can be described. 
In this study, all variables are latent variables with reflective indicators so that the evaluation of the 
measurement model (outer model) uses convergent and discriminant validity of indicators and composite 
reliability for indicator blocks. The Goodness of Fit model is measured using Rsquare predictive relevance 
for the structural model (inner model). Q-Square predictive relevance for the structural model (inner 
model), measures how well the observed value is generated by the model and also its parameter estimates. 
The magnitude of Q2 with a range of 0 <Q2 <1, the closer to the value 1, the better the model. 
 
4. DATA ANALYSIS AND DISCUSSION 
Evaluation of Measurement Model (Outer Model) 
From the results of the outer model test, it can be seen that the outer loading of each indicator and the 
square root of the average variance extracted (AVE) value of each latent variable is compared with the 
correlation between other latent variables in the model (Appendix). By paying attention to the information 
in the Appendix, it is evident that the outer loading value of all indicators is above 0.5 and the T-statistic is 
above 1.96 so that the indicators of each variable are valid as measuring variables. The four variables, 
Human Capital (X), Strategic Partner (Y1), Strategic Planning (Y2), and Organizational Performance (Y3), 
have an AVE value above 0.5, and the AVE root value for each variable is higher than the correlation 
between variables. Thus the research model has sufficient discriminant validity. The value of Composite 
Reliability also meets a number above 0.70, so it can be concluded that the reliable indicator block measures 
the construct. 
 
Evaluation of the Structural Model (Inner Model) 
In this structural model, there are three dependent variables, namely the role of the strategic partner of HR 
(Y1), strategic planning (Y2), and organizational performance (Y3). Based on the coefficient of 
determination (R2) of each structural model (Appendix), it is proven that Q2 = 0.93, a value close to number 
1. This means that the goodness of fit of the structural model is very good. In other words, it can be 
interpreted that the information contained in the data 93% can be explained by the model, the remaining 
7% is explained by errors and other variables that are not in the model. 
 
Hypothesis Testing Results 
The results of the path coefficient validation test on each path for the direct effect are presented in Table 4. 




Table 1. Hypothesis Testing Results of Direct Effect between Variables 
 
















Human capital (X)  Perencanaan 
Strategik (Y2) 
Strategic Partner (Y1)  Perencanaan 
Strategik (Y2) 
Perencanaan Strategik (Y2)   Kinerja 
Organisasi (Y3) 
Strategic Partner (Y1)  Kinerja 
Organisasi (Y3) 
Strategic Partner (Y1)  Kinerja 
Organisasi (Y3) 








































Human capital (X)  Kinerja Organisasi 
(Y3) 













Human Capital (X) is proven to have a significant positive effect on strategic planning (Y2). This result 
can be interpreted that better knowledge management is, the better or more precise strategic planning will 
be. Hypothesis 1 is proven. 
A strategic partner (Y1) also has a positive and significant effect on strategic planning (Y2). These 
results provide evidence that the better or the strategic partner in the organization, the better or more 
appropriate strategic planning is. This means that hypothesis 2 is proven. 
From the test results, it is also proven that strategic planning (Y2) has a significant positive effect on 
organizational performance (Y3). These findings can be interpreted as the better / more precise strategic 
planning, the better or the better the organizational performance. Thus hypothesis 3 is proven. 
From the results of this test, it turns out that human capital (X) has a positive but not significant effect 
on organizational performance (Y3). These results indicate that the better or worse the capital is, it does not 
have a direct effect on making organizational performance better or worse. Thus hypothesis 4 is not 
proven. 
Strategic Partner (Y1) also has no significant effect on organizational performance (Y3). This test shows 
that the more strategic or not, it does not have a direct effect on making the organization's performance 
better or worse. From this analysis, it turns out that hypothesis 5 is also not proven. 
Human Capital (X) has a significant positive effect on Strategic Partner (Y1). From the results of this 
test, it can be stated that the better the human capital, the better the role of strategic partner HR. Hypothesis 
6 is proven. 
By paying attention to the test results presented in Table 4, the results of the testing of the mediating 
variables can be described as follows. The influence of human capital on strategic planning is significant. 
The effect of strategic planning on organizational performance is significant. The direct effect of knowledge 
management on organizational performance by involving strategic planning (mediating variables) is non-
significant with a path coefficient of 0.135. Meanwhile, the direct effect of human capital on organizational 
performance without involving strategic planning variables is significant with a path coefficient of 0.380. 
From the results of this test, it shows that strategic planning is a perfect mediation variable (complete 
mediation) in human capital on organizational performance. Thus hypothesis 7 is proven. 
Testing the mediating variables on the strategic partner relationship with organizational performance 
can be explained as follows. Strategic partners have a significant effect on strategic planning; the effect of 
strategic planning on organizational performance is significant; the direct influence of strategic partners on 
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organizational performance by involving strategic planning variables is non-significant, with a path 
coefficient of 0.143; and the direct influence of strategic partners on organizational performance without 
involving strategic planning variables is significant, with a path coefficient of 0.236. Thus, from this test, it 
can be concluded that strategic planning is a perfect mediation variable (complete mediation) in the 
relationship between strategic partners and organizational performance. This result means that the more 
strategic the executive role of human resources is, the better or better organizational performance will be 
through good or appropriate strategic planning. Thus hypothesis 8, that strategic planning mediates the 
influence of strategic partners on organizational performance, is proven. 
 
5. CONCLUSION, IMPLICATION, SUGGESTION, AND LIMITATIONS 
 
CONCLUSION 
An important and interesting finding from the results of this study is proof that human capital and 
strategic partners are important intangible resources for organizations to be able to produce good or 
appropriate strategic planning. Human capital has also proven to be an important resource for executives 
to improve their capabilities in playing an active role and participating in deciding strategic organizational 
issues. Human capital and strategic partners are proven not to be direct determinants of organizational 
performance, but their contribution to organizational performance is through strategic planning. Research 
findings can confirm the resource-based view of the firm, especially on the resource-based strategic 
approach (Barney, 1991; Grant, 1997; Collis & Montgomery, 1998). The resource-based view of the firm 
emphasizes that the company's resources (tangible, intangible, and capability) can be a source for 
estimating and implementing strategies, which can increase the efficiency and effectiveness of the company 
and can encourage the development of an organization's competitive advantage. According to this view, 
intangible resources or capabilities that are valuable, rare, and difficult to imitate are the sources of an 
organization's sustainable competitive advantage. The resource-based strategy (Grant, 1997; Collis & 
Montgomery, 1998), namely a resource-based strategy approach, emphasizes that the company's resources 
and capabilities act as the basic principles of strategy and determinants of company profitability.  
The findings of this study also reinforce the concepts of Ulrich (1997) and Noe et al. (2006), related to 
the change in the role of the personnel division (fully administrative) into a strategic HR division. The 
executive acts as a strategic partner (strategic partner) in line with other senior management in the 
organization and is actively involved in strategic decision making. In this research, it is proven that human 
capital and strategic partners are valuable intangible resources and become a source of organizational 
capabilities to be able to carry out strategic planning well, which is very much needed in the face of rapidly 
changing environmental changes. Strategic planning that is based on human capital and strategic partners 
can be valuable, rare, and difficult to imitate organizational capability perfectly to achieve improved 
organizational performance which is a source of competitive advantage. 
 
IMPLICATION 
A good application of human capital can increase the accuracy of strategic planning. These results 
indicate that the implementation of Human Capital Strategy, Human Capital Theory, Human Capital 
Vision, Strategic Components has been proven to improve the organization's ability to identify 
opportunities, challenges, strengths, and weaknesses, so that the formulation, implementation, and 
evaluation of strategies can be carried out appropriately. Strategic partners can also improve the 
organization's ability to carry out strategic planning. This indicates that executives who are actively 
involved as strategic partners of the organization can improve the accuracy of strategy formulation, 
implementation, and evaluation or control. The implementation of good strategic planning is proven to be 
able to improve organizational performance. This shows that the activities of formulating, implementing, 
and evaluating appropriate strategies can improve organizational performance, in terms of financial, the 
customer (customer satisfaction), operational processes (service quality), and growth learning (employee 
satisfaction). Knowledge management is able to increase the strategic role of HR partners. This indicates 
that well-executed Human Capital Strategy, Human Capital Theory, Human Capital Vision, Strategic 
Components can improve the capabilities of HR executives in playing the role of strategic partners, helping 
organizations deal with strategic issues. The application of human capital is proven not to directly improve 
organizational performance. Likewise, strategic partners are also not directly able to improve 
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organizational performance. These results indicate that the proper implementation of Human Capital 
Strategy, Human Capital Theory, Human Capital Vision, Strategic Components is proven not to be a direct 
determinant of improving organizational performance. Likewise, HR executives who are actively involved 
in helping organizations deal with strategic issues do not directly improve organizational performance. 
Based on the findings of this study, the application of human capital can improve organizational 
performance through the implementation of good strategic planning. Strategic planning perfectly mediates 
(complete mediation) the influence of knowledge management on organizational performance. This 
indicates that the implementation of good knowledge management is not a direct determinant of 
organizational performance, but its existence is an important input throughout the strategic planning 
process so that efforts to improve organizational performance can be achieved. In fact, strategic partners are 
not directly able to improve organizational performance. It is proven in this study, strategic planning 
perfectly mediates (complete mediation) the relationship between strategic partners and organizational 
performance. This illustrates that the active involvement of executives as strategic partners is not a direct 
determinant of organizational performance. However, the strategic role of the executive is a source of 
organizational capabilities in the strategic planning process, in an organization's efforts to improve its 
performance. Overall, it can be said that strategic planning that is based on human capital and strategic 
partners, can be an organization's strategic capabilities that are valuable, rare, and cannot be imitated and 
substituted. Such capabilities can be the core competencies of an organization to improve or enhance 





Abdussalam, I., & Laksito, H. (2010). Analisis Pengaruh Human Capital Terhadap Kinerja Kantor Akuntan 
Publik. Jurnal Akuntansi Dan Keuangan, 10(1). 
Aisah, D. S. (2016). Pengaruh Intellectual Capital Pada Kinerja Perusahaan. Jurnal Ilmu Dan Riset 
Akuntansi :, 5(9). 
Athiyaman, A. & R W.   Robertson.   1995.   “Strategic Planning  in  Large  Tourism  Firms:  An Empirical  
Analysis”,  Tourism  Management, page:  199- 205. 
Barney, Jay B. 1991.   “Firm Resource and Sustained Competitive Advantage”, Journal of Management,  
page:  99- 120.Bonn,  Ingrid  &  Chris  Christodoulou.   1996.   “From Strategic Planning to 
Strategic Management”, Long Range Planning, page: 543- 551. 
Brenes,  Esteban  R.,  Mauricio  Mena,  German  E. Molina.   2008.   “Key  Success  Factors  for Strategy  
Implementation  in  Latin  America ”,  Journal of Busin ess research,  page:  590- 598. 
Brews,  Peter  &  Devavrat  Purohit.   2007.   “Strategic Planning  in  Unstable  Environments”,  Long Range 
Planning, page: 64- 83. 
Chen, Chung-Jen & Jing-Wen Huang.  2009. “Strategic  Human  Resource Practices  and  Inno vation 
Performance-The  Mediating Role of  Knowledge  Management  Capacity”,   Journal of Business 
Research,   page:  104–114. 
Choi, Byounggu, Simon K. Poon & Joseph G. Davis. “Effects  of  Knowledge  Management  Strategy on 
Organizational Performance: A Complementarity  Theory- Based  Approach”,   The International 
Journal of management Science, page:  235–251. 
Chuang, Shu- Hui.  2004.   “A Resource- Based Perspective  on  Knowledge  Management Capability and  
Competitive  Advantage:  An  Empirical Investigation”,  Expert  Systems  with  Application,   
page:  459–465.  
Collis,  David  J.  &  Cynthia  A.  Montgomery.   1998. Corporate  Strategy  -  A  Resource  -  Based 
Approach.  Boston:  McGraw- Hill. 
David, Fred R. 2005.  Strategic Management, Concepts and  Case,  Tenth  Edition,  New  Jersey: Prentice- 
Hall.  
Endri.  (2011).  Peran  Human  Capital  Dalam  Meningkatkan  Kinerja  Perusahaan : Suatu Tinjauan 
Teoritis. ABFI Institute Perbanas, 6(2), 179–190. 
Galbreath,  Jeremy .   2005.   “Which  Resources  Matter the  Most  to  Firm  Success?   An  Exploratory 
Study  of  Resource- Based  Theory”,  Technovation,   page:  979–987. 
Ghozali, Imam.   2008.   Structural Equation Modeling Metode  Alternatif  dengan  Partial  Least Square–
 
296 
PLS,  Edisi  Kedua,  Semarang :  Badan Penerbit Universitas Diponogoro.  
Hair, Joseph F. JR, Rolph E. Andersen & William C. Black.   2010.   Multivariate Data Analysis, New Jersey: 
Prentice-Hall. 
Hall, B.W. (2008)  The New Human Capital Strategy, Improving the value of your Most Important 
Investment – Year after Year. Amacom, New York. 
Harris,  Lloyd  C.  &  Emmanuel  Ogbonna.  2006. “Initiating  Strategic  Planning ”,  Journal  of Business 
Research, page:  100–111. 
Jauch,  Lawrence  R.  &  William  F.  Glueck.   2004. Strategic  Management  and  Business  Policy. Ninth 
Edition, New York: McGraw - Hill.  
Noe,  Raymond  A.,  John  R.  Hollenbeck,  Barry  Gerhart  &  Patrick  M.  Wright.   2006.   Human Resource  
Management,  Gaining  a  Competitive  Advantage,  Fifth  Edition,  Boston: McGraw- Hill. 
Phillips,  Paul  A.  1996.   “Strategic  Planning  and Business  Performance  in  The  Quoted  UK Hotel  
Sector:  Results  of  An  Exploratory Study”,  International  Journal and  Hospitality Management, 
page:   347- 362. 
Prasetya, E. M. et al. (2016). Pengaruh Human Capital, Information Capital dan Organizational Capital 
Terhadap Kinerja Karyawan ( Studi Pada Karyawan PT  PLN  (  Persero  )  Unit  Induk  
Pembangunan  VIII  Surabaya  ). Jurnal Administrasi Bisnis (JAB), 40(1). 
Rudd,  John  M.,  Gordon  E.  Greenley,  Amanda  T. Beatson  &  Ian  N.  Lings.   2008.   “Strategic Planning  
and  Performance:  Extending  the Debate ”,   Journal  of Business Research,  page: 99- 108. 
Solimun.  2008.  Memahami  Metode  Kuantitatif Mutakhir  Structural  Equation  Modeling  dan Partial 
Least Square,   Malang:  Program Studi Statistika FMIPA Universitas Brawijaya. 
 
 
 
 
 
